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SSEECCTTIIOONN  11  ––  PPRREESSEENNTTAATTIIOONN  OOFF  TTHHEE  CCOOMMPPAANNYY    
 
 

1.1 - PRESENTATION OF THE COMPANY 
Bergamo Formazione has been beginning its activities for April 1994. Its main missions, underlined in its quality certificate, are the planning and the 
realization of formative activities and the distribution of services of guidelines and the support to the creation and development of enterprise. Its 
organization is focused on the customer satisfaction. The organizational model of Bergamo Formazione previews the presence, at the top, of the figure 
of the Manager who takes care of the relationships with the Territory. 
The staff of Bergamo Formazione counts 16 persons who guarantee the cover of all the necessary figures, from the administration area to the planning 
and management of courses and projects also in the within of the enterprise creation. 
1.2 – ACTIVITY OF THE COMPANY 
Bergamo Formazione’s activities are involved in the following areas: continuing training, professional training, institutional training and company 
creation. Continuing learning: from an analisy of local Organizations and Enterprises demands, Bergamo Formazione projects and realizes series of 
training courses for local enterpreneurs and enterprises workers. This is finalized to spread out through the territory the importance of lifelong and 
lifewide learning. Professional Training: this activity is planned after a wide analisy of the needs and gaps of local enterprises thanks to a collaboration 
amongst the main local institutions. Enterprise creation: this area has the aim to spread a positive culture for the birth of enterprises ideas through 
guideline services and technical aid. 
1.3 – KEY PROJECTS/KNOWLEDGE AREAS 
Company Incubator,a project that puts at the disposal of ten entrepreneurial ideas an organized structure and personalized advice, with the objective of 
supporting in the start-up phase;Information Point for Women’s Business, with the objective of supporting a group of female companies in resolving 
problems connected to starting up the business;Rating Point, with the purpose of assisting companies in the redefinition of their economical-financial 
structure, to help them in their relations with the banking company;Teseo: guides to get out of the labyrinth, a series of monothematic instruments for 
the aspiring entrepreneurs;Higher Technical Education and Training, aimed to accelerate the entry of people into the working world and retrain those 
who already have a working experience. 
1.4 – INTERNATIONAL PARTNERSHIPS  

- The city of Leon (ES) 
- The Chamber of Commerce of Paris (FR) 
- The Fundació EMI of Barcelona (ES)  
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CCOOUUNNTTRRYY PPRROOJJEECCTT DDAATTEE FFUUNNDDIINNGG  
AAGGEENNCCYY 

SPAIN EQUAL IT-G-LOM-004 IMMAGIN@ZIONI : The main aim of this project was to facilitate the creation of a network between 
partners that would provide occupational guidance services. For this project, an enterprise start-up was seen as one of the 
possibilities of finding employment: the project purpose was to allow the recipients to optimise their skills and develop their 
independence. The training periods previewed in the project were destined to make the acquired skills useful in the labour 
market. 

FROM 13/09/2002 
TO 15/04/2005 
 

European Community 

FRANCE Program for the small and averages enterprises. The aim was the training for the generational passage. The addressees were 
small holders and average enterprises, successors and dependent. 
 

FROM 21/12/1999 
TO 21/02/2002 
 

European Community 

SPAIN Program for the small and averages enterprises. The aim was the training for the generational passage. The addressees were 
small holders and average enterprises, successors and dependent. 

FROM 21/12/1999 
TO 21/02/2002 
 

European Community  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


